Marking and Assessment Codes:
Textual Analysis (600 words max)

ORG:
          Comments on the media organisation which produces the  texts.

LANG:             Media terminology used and understood.

COMP
          Comparison of texts is attempted.

DEN
          Features of texts are identified/listed with correct  language used.

CON
          Possible readings of texts attempted.

AUD
          Target audience for text is identified.

EFF
          Comments on effect/appeal to audiences.

GEN
          Knowledge and understanding of conventions in the chosen genre.

REP
          Issues of representation covered.  (repgender, repage, repstereo, repcon, repeth)

SEQ                Understanding of narrative structure.

REG
          Comments on legal/ethical issues which may influence the texts.

PROM
          Comments on marketing/promotion of texts.

Pre-Production & Evaluation (600 words max) 

INV
          Investigates/analyses professional products in order to identify conventions.

LANG
          Media terminology used when analysing texts and evaluating your own work.

ALT
          Alternative ideas evaluated and rejected.

AIM
          Clearly states objectives of own planned production after initial investigations. 

RES
          Audience research carried out.

IND
          Industry research figures used to check audience

                       preferences (BARB, RAJAR, ABC, NRS).

PP
          Appropriate paperwork produced (running order, cue sheet, 

                       copy, storyboard, script etc…)

REG
          Own plans checked against legal/ethical issues.

MOD
          Own plans checked for suitability for target audience.

PROF
          Own resources compared to professional resources.

Evaluation of Production (600 words max)

DES
             Basic description of what happened during the work.

PROB

Talks about problems during the work.

FEED

Collects feedback from target audience.

QUAL

Talks about the quality of the finishedproduct.

REG

Talks about legal/ethical issues arisingfromthe product.

AIM

Makes judgement about the original aim being achieved.

PROM

Suggests ideas for promoting the finished product.

DIST

Talks about how the finished product might be distributed.

AD

Aware of controls on advertising.

GEN

Knowledge and understanding of conventions in the chosen  genre.

REP

Issues of representation covered. (repgender, repage,  repstereo.)

SEQ

Understanding of narrative structure.

TECH

Assesses the technical quality of the production work.

MOD

Product checked for suitability for target audience.

SKILL
            Compares own product to similar professional work.  Might  use skillset criteria.

IMP
            Suggests future improvements/targets.

LANG
            Media terminology used when analysing own text and evaluation own work.

